
MARKET STURCTURE

However, if you are just getting started with this topic, you may want to look at the four basic types of market structures
first: perfect competition, monopolistic competition, oligopoly, and monopoly. Perfect competition describes a market
structure, where a large number of.

Oligopsonies A market is a set of buyers and sellers, commonly referred to as agents, who through their
interaction, both real and potential, determine the price of a good , or a set of goods. That gives them a certain
degree of market power, which allows them to charge higher prices within a certain range. Thus the imagined
demand curve of an oligopolist has a comer or kink at the current price P. Oligoply characteristics: Profit
maximization conditions: An oligopoly maximizes profits by producing where marginal revenue equals
marginal costs. Whereas, the firms which deal in products that differ in one or the other way from its
substitute, lies under the heterogeneous oligopoly. Share on Facebook Share on Twitter Share on Linkedin
Share on Google Share by email Market structure is best defined as the organisational and other characteristics
of a market. If, on the other hand, one oligopolist advertises his product, others have to follow him to keep up
their sales. This is only possible if units of the same product produced by different sellers are perfect
substitutes. Such a situation is asymmetrical. Or if the firm is considering a price increase, it may want to
know whether other firms will also increase prices or hold existing prices constant. Finns differ considerably
in size. Perfect Competition Perfect competition describes a market structure, where a large number of small
firms compete against each other. All rivals enter into a tacit or formal agreement with regard to price-output
changes. It can set any price it wishes since it has all the market power. Now the consumers have the
preference of choosing one product over another. That is an essential aspect because it is the only market
structure that can theoretically result in a socially optimal level of output. Thus, every move by one seller
leads to counter-moves by the others. The rate of customer churn is affected by the degree of consumer or
brand loyalty and the influence of persuasive advertising and marketing Market Structures and Economic
Efficiency - Revision Video Test your knowledge: Market Structures MCQ revision video Subscribe to email
updates from tutor2u Economics Join s of fellow Economics teachers and students all getting the tutor2u
Economics team's latest resources and support delivered fresh in their inbox every morning. While there is no
clarity about the number of firms, dominant firms are considered the norm. There is, however, slight
difference between one product and other in the same category. Number of firms: "Few" â€” a "handful" of
sellers. Thus there is complete interdependence among the sellers with regard to their price-output policies. An
example of monopolistic competition is the market for cereals.


