
HOW TO WRITE A NEWS STORY PITCH

By pitching an idea you're putting yourself out there, which is exciting, yes, but scary too â€“ especially if the story is
particularly important or.

It contains information about hundreds of newspapers, magazines and other publications such as how much
they pay, how they prefer to receive queries another word for pitches and contact information. Email body
This email feels like a fan sharing something relevant, not a marketer trying to push his agenda. In fact,
two-thirds of journalists decide whether to open an email or not based on the subject line alone. But these
powerful examples are from the perspective of businesses emailing their subscribers, not marketers cold
emailing journalists. Include the format. But if you introduced Rand Fishkin to a VC investor, you may see a
tweet out of it. Indicate key sources. Following up If you don't hear from an editor within a week or two, don't
be afraid to follow up with a brief email. For these strategies to work, you need to target the right beat. I
moved from my job at a local newspaper in Iowa to a PR job in a bigger city, and overnight I became
hyper-aware of my dress pants that were too uptight and my Target basics that were too, well, basic. Stories
that engage the human element behind a product or event are often successful. I often visualise a headline for
my story and use that. I hope to hear back from you and hopefully we can collaborate soon on this piece. How
soon can you get it here? It's also good to know whether a publication accepts unsolicited pitches many don't.
Under words. Unless you have a story about Amazon acquiring Facebook, your pitch will go unnoticed. One
excellent resource that contains this information is Writer's Market, a guide published annually by Writer's
Digest. An attention-grabbing subject line. For all Tier-1 journalists on your list, personalize the subject line to
something that is relevant to the journalist. In October, Banff Centre welcomed journalists, editors, publishers,
and other media gurus to The Democracy Project: Journalism in the Age of Alt-Facts, a summit on media and
democracy held here on campus. Approach Forbes instead. To make this work, make sure your shared content
is: Highly relevant to their previous work. In my experience, a simple note such as the example below will
usually get a response, one way or the other: "I'm following up to see if you're interested in the story I pitched
last week on xxxxx. IJNet provides the latest tips, trends and training opportunities in seven languages. What
is your position? Where did you find the facts to back up the information in your story? As briefly as possible,
explain why an audience would be interested in this story. A year later in August , Buzzfeed featured another
story from Superdrug. FastCompany picked it up because it: Aligned with a major news story, and Focused on
something they covered â€” business. Why does your position matter? What are the stakes? The subject line
Editors can receive dozens of pitches in a single day, so your subject line is the first crucial step in grabbing
their attention. Give the editor a sample of the article you are pitching, as well as links to other writing
samples, so they can check out your style. Share your results. When I made the switch from journalism to PR,
I felt like the shlubby and out-of-place little sister who walked in on a party of much cooler, older, prettier
high school girls. Include enough information to explain what is going on and why it is newsworthy. Take a
deep breath. This is not because the media is biased but because voters have an unprecedented ability to
self-select the news they receive. The first paragraph is completely personalized.


